OZET

Neo klasik iktisadin temelini olusturan rasyonel ve c¢ikarint maksimize
etmeye calisan tam bilgiye sahip ekonomik birimin giinlimiizde sorgulanmasi ve
elestirilmesi bireyin davranislarina etki eden faktdrlerin 6nemini ortaya koymaktadir.
Calismanin amaci dogrultusunda iktisadi ajanlardan tiiketici ve davraniglar ile
sinirlandirilmistir. Tlketiciler faydalarimi maksimize etmeye calisirken zaman ve
gelir sinirliliginin yaninda bilgiye erisim kolayligi gibi faktorlerin de etkisi altinda
gelecege doniik karar ve tercihlerini sekillendirmek durumundadirlar. iginde
bulundugumuz diinyanin her alaninda hissedilen, giindelik yasamin bir ger¢egi olan
ve tiiketicilerin karar alma siireglerine etki eden en Onemli kavramlar risk ve

belirsizlik olarak goriilmektedir.

Bu calismanin amaci tiiketici davraniglarinin sekillenmesinde belirsizlik ve
risk faktorlerinin etkilerini incelerken, karmasik bir yapiya biirlinen satin alma
kararlarinin  Oncelikli olarak hangi faktorlerin etkisi altinda sekillendigini
belirlemektir. Calisma, belirsizlik ve risk altinda karar veren tiiketicilerin ¢evresel,
biligsel ve duygusal faktorlerin etkisi ile geleneksel iktisadin temeli olan rasyonel

davranistan nasil uzaklastigin1 sorgulamaktadir.
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ABSTRACT

In our age, the questioning and criticizing of the economic unit with full
knowledge which forms the basis of neclassical economy, tries to maximize rational
and inference, reveals the importance of factors that influence the behavior of the
individual. In line with the purpose of the study, it has been restricted with
consumers and its behavior from economic agents. While consumers tries to
maximize their benefits, they have to shape future decisions and preferences under
the effect like accessing to information, as well as time and income constraints. The
most important concepts that affect decision-making processes are risks and

uncertainties that have been natural benefits of the world which being lived.

The goal of this study is to determine how the purchase consideration, which
has a sophisticated structure, is formed and which factors primarily play a role in it,
as analyzing the effects of uncertainty and risk factors on the embodiment of
consumer’s behaviors. The study explores how consumers who make decisions under
uncertainty and risk move away from rational behavior, which is the basis of
traditional economics with the impact of environmental, cognitive and emotional

factors.
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